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For immediate release:  Wednesday, 28 June 2006 
British American Tobacco extends its snus test markets
British American Tobacco is to extend its test markets for smokeless Swedish-style snus and open its own snus research facility, underlining its commitment to develop and market less harmful tobacco products.

Snus - small sachets of moist tobacco placed under the upper lip - is acknowledged by several independent health experts to be at least 90 per cent less harmful than smoking cigarettes.

Backing the product with two of its biggest brands, British American Tobacco has run small, year-long sales pilots in Johannesburg, South Africa, where snus was virtually unknown, and in Stockholm, Sweden, where snus is more popular than cigarettes but where the company was the first to introduce it under a cigarette brand, to find out if this could further extend its appeal to smokers and to test commercial viability.
Jimmi Rembiszewski, Marketing Director, said:  “We have been encouraged to push ahead by good feedback from consumers and from members of the public health community who say snus, properly regulated, can play a positive role in tobacco harm reduction.  We are extending the test markets and planning launches in other countries.”

South Africa:  British American Tobacco introduced snus under its Peter Stuyvesant and Lucky Strike brands, to see if well-known brands could convince smokers to try it.  The pilot 240 outlets will now extend to 800 later this year, including another city.
There have been important learnings from the test, some leading to changes:

· At first the tins had to be labelled with the health warning for cigarettes.  Research showed that few consumers saw snus as less harmful than smoking and many even believed it was more harmful.  In a positive step, South Africa’s Department for Health has now allowed a change of health warning from “Causes Cancer” to “Tobacco is Addictive”.  (A voluntary warning on the side of the tin will also say:  “This tobacco product can be harmful to your health”).  
· The company will also rethink its consumer communications.  Meanwhile, we believe the lack of understanding poses serious questions about how information can be provided to consumers about less harmful products, which we are keen to discuss with regulators and members of the public health community.

· The South African tobacco blend will also be changed to better suit local tastes.  The saltier taste preferred in Sweden was not universally popular.

· Positively, research found no evidence of snus attracting non-smokers or minors.  Most consumers were male heavy smokers.  There was no evidence of non-smokers or under-16s buying snus (South Africa’s legal age for tobacco sales).

Sweden:  British American Tobacco launched snus in Sweden under its global Lucky Strike brand.

The 300 retail outlets have already been increased to 440, reaching Malmo and Gothenberg.  A new distribution deal has now been signed covering 1,780 convenience stores, kiosks and petrol stations and limited sales in Oslo, Norway, began this month.

Research indicates that consumers have received the new snus brand well, with word of mouth leading to high national awareness, despite its limited availability and premium price positioning.
Wider distribution will enable monitoring of Lucky Strike’s performance against rival snus brands.
R&D:  British American Tobacco opened a new facility to research and test new snus products at its Southampton R&D laboratories this month.  Our snus will continue to be made in Sweden.
Regulation

British American Tobacco is supporting efforts in Brussels to have the EU sales ban on Swedish-style snus modified and regulations drawn up allowing it to be sold.  Through membership of the European Smokeless Tobacco Council, the company has submitted evidence to the European Commission’s Scientific Committee on Emerging and Newly Identified Risks (SCENIHR) which is examining health issues for smokeless tobacco products and is due to report later this year. 
Public health reactions
Before the launches, we held constructive discussions about snus with several public health scientists.  Since the pilots began, there have been further encouraging comments from the public health community.
For example:
“So it is possible (however, reluctantly) to agree with BAT and Swedish Match that snus is a harm-reduction product, but only when compared with the cigarette.”
Nigel Gray (Tobacco Unit, the World Health Organisation’s International Agency for Research on Cancer) writing in The Lancet, Vol 366, September 17, 2005.

“By telling people their only choices are to quit nicotine entirely or keep smoking and die from it, anti-tobacco advocates will cause a lot of people to die.  We want to provide smokers with another alternative.”
Dr Carl V Phillips, associate professor at the University of Alberta School of Public Health. Interview:  Canada Newswire, 30 May 2006.
Dr Phillips was speaking ahead of the launch of a new website www.TobaccoHarmReduction.org, which says:  “Using modern smokeless products can reduce the risks of tobacco use by about 99% compared to smoking.  These products include moist snuff (which is sometimes called by its Swedish name, snus) and chewing tobacco.”
Key snus health points
· Smokeless does not mean harmless.  Smokers who switch should reduce their health risks, although the best way to avoid the risks is still not to consume tobacco at all.

· Swedish-style snus isn’t smoked, and studies suggest it involves no increase in risk for lung cancer and chronic obstructive pulmonary disease, two diseases strongly associated with cigarette smoking.  The unique way it is made, involving a process similar to pasteurisation, also reduces the formation of tobacco-specific nitrosamines, potentially carcinogenic chemicals that have historically been found at relatively high levels in other forms of oral tobacco.
· Sweden has the highest consumption of smokeless tobacco per capita in the world and it has been found there that as snus use has increased, cigarette consumption has fallen.  More than 23 per cent of men in Sweden use snus regularly, while fewer than 13 per cent smoke.  Long-term studies have shown that Swedish men now have among the lowest lung cancer rates in the world and Sweden's mouth cancer rate is amongst the lowest in Europe.
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